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全国前列 旅游城市，业发展速度和质量位居全国前列 。但其旅游纪念品发展 同
样存在 同样存在 着和其它城市 类似 的困境 ，远滞后于旅游业的总体发展 。
本文首先对旅游纪念品 基本 概念进行分析，为研究旅游纪品界定了范围 ； 同时
分析 旅游纪念品的供需理论 和市场营销，从而为开展现状分析、问题挖 ，从而
为开展现状分析、问题挖 ，从而为开展现状分析、问题挖 ，从而为开展现状分析
、问题挖 掘铺垫了研究基础 。然后 通过实地考察、问卷调查以及阅大量资料，
通过实地考察、问卷调查以及阅大量资料， 着重 分析 了厦门市 发展旅游纪念品
的基础，包括由 发展旅游纪念品的基础，包括由 生态环境 、旅游区位等 、旅游
区位等 构成的 旅游环境 旅游环境 现状， 厦门市发展纪念品的资源平台，以及
厦门市发展纪念品的资源平台，以及 详细 分析 了厦门市政府及旅游主管部 厦门
市政府及旅游主管部 门支持 厦门旅游纪念品发展的 举措与 行为 。


























最后根据 厦门市旅游纪念品发展 状况 、针对 、针对 所存在的 问题 以及发展




















         
         
With the improvement of the national economic income and the change of
national life habit, tourism has become a part of people life, then bring an
opportunities for tourism industry, including the development of tourist souvenirs.
Xiamen city has become one of the major tourist cities in our country, base on its
beautiful natural environment, abundant tourism resources and convenient
transportation, it’s coastal tourism also develop top of the list. But its tourist
souvenirs
development also has predicament similar to other cities, and far lags behind the
overall development of tourism.
Firstly, this paper made the brief analysis on the concept, classification,
characteristics of tourist souvenirs,also analyzed the consumer psychology and
consumer behavior theory. Then through fieldwork, questionnaire survey, and
refer to
a lot of data, the article analyzed the status quo of tourism environment in Xiamen
City,such as the ecological environment and tourism location , and then analyzes
the
tourism resources and the government behavior which support the development
of the
tourist souvenirs in Xiamen City.
Secondly, the article made a detailed analysis the present situation and
development problems which exist in the tourism souvenirs development of
Xiamen
City, and then analyzes the tourist souvenirs in regional development, supply
scale,














through supply and demand two aspects. Meanwhile we made predictions on the
development of tourist souvenirs in Xiamen city. Then point out that tourist
souvenir
of Xiamen city has some problems such as the overall development is
unsatisfactory,
poor market integrity, the lack of local characteristics and the low independent
innovation achievements.
Finally, according to the current situation and problems which existing in Xiamen
city tourist souvenirs, the article put forward some countermeasures such as
improving market segmentation method, perfect a good faith management,
reshape
the local characteristics, and promote industrial innovation to resolve the
development
bottleneck of tourist souvenirs in Xiamen city
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